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PART SIX: PURCHASING AND CONTRACTING

Performance against core purchasing policies

' Value for money' is the core principle underpinning A u s t ralian Gove rn m e n t
procurement.The Federal Magistrates Court is a relatively small government agency and
its primary strategy for obtaining value for money is to join with larger agencies where
possible, when contracting goods and services. In particular, the Federal Court and the
Family Court provide registry and infrastructure services to the Federal Magistrates
Court and, wherever practical, the Court joins contracts put in place by those courts.
This enables the Federal Magistrates Court to obtain the buying power of larger
contracts.

Leaving aside these larger contracts, purchasing undertaken by the Court falls below the
procurement thresholds outlined in the Commonwealth procurement guidelines.

The Federal Magistrates Court does not have any contracts relating to the outsourcing
of government activities under the Commonwealth's competitive tendering and
contracting policy.

Advertising and market research

A total of $19,519 was paid to HMA Blaze Integrated Communications during 2004-05
for recruitment advertising.

In 2004-05, Profmark Consulting Pty Ltd was engaged to conduct a client satisfaction and
awareness survey and subsequent report at a cost of $21,757.A summary of the report
is published on the Court's website.

Consultancy services

During 2004-05, 8 new consultancy contracts were entered into involving total actual
expenditure of $0.2 million.There were no consultancy contracts ongoing from previous
financial years. Further details are included at Appendix F.




